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INTRODUCTION

 

The relationship between media, culture, and 

identity has remained a central concern within 

communication, cultural, and media studies. Across 

societies, media institutions function not just as 

channels of information and entertainment but also 

as significant agents of socialisation that shape 

perceptions, values, attitudes, and collective 

meanings. Through processes of representation, 

media construct symbolic realities that influence 

how individuals understand themselves and their 

place within society. Cultural theorists have long 

argued that media texts are not neutral reflections of 

reality; rather, they actively participate in the 

production and circulation of meanings that define 

social identities and cultural norms (Hall, 1997). In 

contemporary societies characterized by rapid 

technological advancement and increasing media 

saturation, the influence of media on identity 

formation has become more pronounced, 

particularly among young people who are exposed 

to diverse streams of cultural content through 

traditional and digital platforms. 
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ABSTRACT: This article examined audience reception of socio-cultural representations in Nollywood 

productions Jagun Jagun, A Tribe Called Judah, and Far From Home, with particular focus on youth identity 

formation. Drawing on Reception Theory and Stuart Hall’s Encoding/Decoding framework, the study 

investigates how young audiences interpret, negotiate, and internalise socio-cultural meanings embedded in the 

selected screen texts. Using a qualitative research approach, the study employs thematic textual analysis 

alongside audience-centred interpretation to explore representations of culture, morality, class relations, 

masculinity, spirituality, family responsibility, peer influence, and youth aspiration. The findings reveal that 

audience reception is diverse and context-dependent, as youths decode media meanings differently based on 

their socio-economic background, educational exposure, and lived experiences. The article further demonstrates 

that while Jagun Jagun reinforces themes of indigenous identity, heroism, and traditional authority, A Tribe 

Called Judah foregrounds urban survival, resilience, and family solidarity, whereas Far From Home reflects 

contemporary anxieties surrounding class mobility, peer pressure, and identity negotiation within globalized 

youth culture. It concludes that Nollywood remains a powerful medium through which cultural meanings are 

preserved, contested, and reconfigured in contemporary society. The study contributes to scholarship on media 

reception, youth cultural studies, and African screen media by foregrounding the interpretive agency of 

audiences within evolving digital and cultural environments. 
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Culture itself constitutes a dynamic system of 

shared beliefs, customs, symbols, values, and 

practices that provide a framework through which 

individuals interpret social experiences. It is 

through culture that communities preserve their 

histories, transmit collective memories, and 

negotiate social meanings across generations. The 

interaction between media and culture has become 

increasingly complex because media serve as both 

products and producers of culture. As McQuail 

(2010) observes, media institutions contribute 

significantly to the dissemination of cultural 

narratives and the reinforcement of social norms. 

Through stories, images, language, and symbols, 

media representations influence public 

understandings of ethnicity, gender, religion, social 

class, nationality, and other dimensions of identity. 

Consequently, media have emerged as powerful 

sites where cultural meanings are constructed, 

contested, and transformed. 

Within this broader framework, youth identity 

formation occupies a particularly significant 

position. Identity formation refers to the continuous 

process through which individuals develop a sense 

of self, establish personal values, and negotiate their 

social roles within a given cultural environment. 

Developmental scholars emphasize that 

adolescence and young adulthood represent critical 

periods during which individuals actively explore 

questions relating to personal, social, and cultural 

identity (Erikson, 1968). During these stages, young 

people seek reference points from family, peers, 

educational institutions, religious organizations, 

and increasingly, media sources. The proliferation 

of visual media has expanded the range of cultural 

models available to youths, exposing them to 

diverse representations of lifestyles, aspirations, 

moral values, and social expectations. As a result, 

media consumption has become deeply intertwined 

with the processes through which young people 

construct and reconstruct their identities in response 

to changing social realities. 

The concept of media reception offers further 

insight into how audiences interact with media texts. 

Contemporary audience studies challenge earlier 

assumptions that audiences passively absorb media 

messages. Instead, reception theorists argue that 

audiences actively interpret, negotiate, and 

sometimes resist media meanings based on their 

social backgrounds, cultural experiences, and 

personal circumstances (Okhueleigbe, 2025). 

Meaning is therefore not fixed within media texts 

but emerges through the interaction between media 

producers and audiences. Young viewers engage 

with media representations in diverse ways, 

drawing upon their cultural knowledge and lived 

experiences to interpret characters, narratives, and 

social themes. Consequently, the reception of socio-

cultural representations in film becomes an 

important site for understanding how media content 

contributes to identity construction among youth 

populations. 

Film remains one of the most influential forms of 

cultural expression and communication. Beyond 

entertainment, films function as repositories of 

social values, historical memories, ideological 

assumptions, and cultural identities. Through visual 

storytelling, films portray social realities, represent 

cultural practices, and offer narratives through 

which audiences make sense of their environments. 

The power of cinema lies in its ability to combine 

images, sound, dialogue, and symbolism in ways 

that evoke emotional engagement and cultural 

reflection. Scholars of film studies have noted that 

cinematic representations play an important role in 

shaping public perceptions of social groups, cultural 

traditions, and national identities (Stam, 2000). As 

audiences repeatedly encounter particular 

representations, these portrayals may contribute to 

the normalization, reinforcement, or transformation 

of cultural understandings. 

In Africa, the emergence and growth of the Nigerian 

film industry, popularly known as Nollywood, have 

significantly expanded the continent's media 

landscape. Recognized as one of the largest film 

industries in the world in terms of production 

volume, Nollywood has become a major platform 

for the representation of African cultures, social 

realities, and contemporary experiences (Haynes, 

2016). Through its diverse genres and narratives, 

Nollywood portrays issues relating to family 

relationships, religion, gender roles, traditional 

practices, urbanization, social mobility, youth 

aspirations, and cultural change. Films such as 

Living in Bondage, Osuofia in London, The 

Wedding Party, King of Boys, and Aníkúlápó have 

attracted wide audiences both within Nigeria and 

across the African diaspora, contributing to the 

circulation of cultural images and meanings beyond 

national boundaries. These films frequently depict 
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tensions between tradition and modernity, local 

values and global influences, thereby reflecting 

broader social transformations occurring within 

contemporary Nigerian society. 

The reception of socio-cultural representations in 

selected Nollywood films has therefore become an 

important area of scholarly inquiry, particularly in 

relation to youth identity formation. Nigerian 

youths constitute one of the largest and most active 

segments of Nollywood audiences, consuming 

films through cinemas, television broadcasts, 

streaming platforms, mobile devices, and social 

media networks. Through repeated exposure to 

cinematic portrayals of culture, social relationships, 

success, morality, ethnicity, and gender, young 

viewers encounter symbolic resources that may 

influence their self-understanding and cultural 

orientation. As Nollywood continues to shape and 

reflect evolving cultural realities, examining how 

youths receive, interpret, and negotiate the socio-

cultural representations embedded in these films 

offers valuable insight into the intersection of 

media, culture, and identity within contemporary 

Nigerian society.  

Statement of the Problem 

Inspite the growing popularity and socio-

cultural relevance of Nollywood productions, 

concerns persist regarding the nature of socio-

cultural representations embedded in contemporary 

films and series and the implications of such 

representations for youth identity formation. Many 

contemporary Nollywood productions 

simultaneously promote indigenous cultural values 

while also reflecting themes associated with them. 

Objectives of the Study 

The primary aim of this study was to critically 

analyze the portrayal of morality and moral 

awareness in selected Nollywood films, specifically 

Jagun Jagun, A Tribe Called Judah, and Far From 

Home. The specific objectives were to: 

1. examine the socio-cultural messages 

represented in Jagun Jagun, A Tribe Called 

Judah, and Far From Home.  

2. investigate how Nigerian youth interpret and 

make meaning of socio-cultural 

representations in the selected Nollywood 

productions.  

3. assess the influence of these interpretations 

on youth identity formation, cultural values, 

and social perception in Nigeria. 

           Research Questions  

1. what are the socio-cultural messages 

embedded in Jagun Jagun, A Tribe Called 

Judah, and Far From Home?  

2. In what ways do the selected Nollywood 

productions influence youth identity 

formation and cultural orientation in 

Nigeria?  

3. What factors shape the reception and 

decoding of socio-cultural representations 

among Nigerian youth audiences?  

Literature Review 

Media, Culture, and Theoretical Perspectives on 

Identity Formation 

Media and culture are central to contemporary 

understandings of identity formation, particularly 

within youth populations whose social realities are 

increasingly mediated through digital and screen-

based environments. Identity is no longer 

understood as a fixed or purely internal construct 

but as a dynamic, socially produced process shaped 

through interaction with cultural systems, symbolic 

representations, and mediated experiences. Within 

Communication and Cultural Studies, identity 

formation is widely conceptualized as a continuous 

negotiation between individual agency and 

structural influences embedded in cultural and 

media environments (Storey, 2021; Buckingham, 

2019). From a cultural studies perspective, media 

functions as a key site where meaning is produced, 

circulated, and contested. Rather than simply 

reflecting reality, media texts actively construct 

versions of reality that shape how individuals 

interpret themselves and their social worlds. Hall 

(1997) argues that representation is the process 

through which meaning is produced and exchanged 

among members of a culture, making media a 

central mechanism through which identity 

categories such as gender, class, ethnicity, morality, 

and nationality are defined and stabilized. In this 

sense, identity is not merely expressed through 

media but is actively produced within media 

systems. 

Contemporary theorists further emphasize that 

media culture plays a crucial role in shaping how 

young people understand selfhood and belonging in 

a rapidly changing world. Buckingham (2019) 

argues that media environments are central to youth 

identity formation because they provide symbolic 

resources through which young people negotiate 
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issues of aspiration, morality, social status, and 

personal belonging. Similarly, Couldry and Hepp 

(2017) describe modern societies as “deep 

mediatization” contexts in which everyday life is 

increasingly structured by media infrastructures, 

making identity formation inseparable from 

mediated communication processes. 

Culture itself is understood as a complex system of 

shared meanings, values, beliefs, practices, and 

symbolic forms that guide social behaviour and 

interpretation (Neuliep, 2021; During, 2022). 

Within this framework, media operates as a cultural 

apparatus that not only reflects but also shapes these 

shared meanings. It provides narratives, images, and 

discourses through which individuals interpret 

social reality and construct personal identities. As 

Storey (2021) notes, cultural texts are ideological in 

nature, meaning they carry embedded assumptions 

about power, morality, and social order that 

influence audience interpretation. 

Nollywood films, as cultural products, play a 

significant role in this process by presenting 

narratives that reflect moral expectations, family 

dynamics, economic struggles, and cultural 

traditions. These representations provide 

interpretive frameworks that audiences draw upon 

when making sense of their own lived experiences. 

Within this theoretical context, identity formation is 

best understood as an ongoing process of 

negotiation between media representations and 

audience interpretation. This study therefore 

situates youth identity formation within a mediated 

cultural environment where Nollywood films such 

as Jagun Jagun, A Tribe Called Judah, and Far From 

Home function as important cultural texts through 

which socio-cultural meanings are produced, 

contested, and internalized. 

Nollywood Films as Sites of Socio-Cultural 

Representation and Meaning Production 

Nollywood films occupy a significant position 

within contemporary African media landscapes as 

powerful instruments of cultural expression, social 

commentary, and ideological negotiation. As one of 

the largest film industries globally in terms of output 

and audience reach, Nollywood has evolved into a 

central platform through which Nigerian socio-

cultural realities are represented, interpreted, and 

reimagined. Scholars consistently argue that 

Nollywood functions not merely as an 

entertainment industry but as a cultural institution 

that reflects and actively shapes social 

consciousness in Nigeria and across the African 

diaspora (Haynes, 2016; Krings & Okome, 2016). 

From a cultural studies perspective, Nollywood 

films operate as symbolic texts that encode 

meanings about society, morality, identity, power, 

and social relations. These meanings are embedded 

within narratives, character constructions, dialogue, 

visual symbolism, and thematic structures that 

reflect prevailing cultural ideologies. According to 

Hall’s (1980) encoding/decoding framework, film 

producers encode preferred meanings into media 

texts, while audiences decode these meanings based 

on their social positions, lived experiences, and 

cultural contexts. In this regard, Nollywood films 

become sites where meaning is not fixed but 

continuously negotiated between production and 

reception. The representation of socio-cultural 

realities in Nollywood films is particularly evident 

in their portrayal of family structures, morality, 

religion, class relations, gender roles, and traditional 

institutions. These films often dramatize social 

tensions between tradition and modernity, rural and 

urban life, wealth and poverty, as well as indigenous 

and global cultural influences. Through these 

representations, Nollywood contributes to shaping 

public understanding of what is considered 

acceptable behaviour, moral conduct, and social 

aspiration within Nigerian society. 

Scholars such as Haynes (2016) emphasize that 

Nollywood should be understood as a social archive 

that documents everyday African experiences while 

simultaneously constructing interpretive 

frameworks for understanding those experiences. In 

this sense, Nollywood films are not passive 

reflections of society but active participants in the 

production of cultural meaning. They provide 

narratives through which audiences interpret social 

realities, negotiate identity positions, and construct 

moral and cultural worldviews. Furthermore, 

Nollywood’s socio-cultural influence is amplified 

by its accessibility and widespread consumption 

across diverse audiences. The industry’s low-

budget production model and rapid distribution 

channels have enabled it to reach audiences across 

different social classes and geographic locations. 

With the rise of digital streaming platforms, 

Nollywood content has further expanded its global 

visibility, allowing Nigerian cultural narratives to 

circulate within transnational media spaces. This 
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globalization of Nollywood intensifies its role as a 

cultural mediator between local identities and global 

influences. 

In contemporary productions, themes of youth 

experience, survival, ambition, morality, and social 

mobility are particularly prominent. Films such as 

Jagun Jagun, A Tribe Called Judah, and Far From 

Home illustrate the diversity of socio-cultural 

narratives within Nollywood. Jagun Jagun 

emphasizes traditional authority, warrior ethos, and 

cultural heritage, while A Tribe Called Judah 

explores themes of family struggle, survival ethics, 

and socio-economic hardship. In contrast, Far from 

Home reflects contemporary youth culture, urban 

aspiration, class inequality, and digital-era identity 

negotiation. These productions demonstrate how 

Nollywood serves as a site where socio-cultural 

meanings are constructed and circulated. The 

narratives embedded within these films provide 

interpretive resources that audiences use to make 

sense of their own social realities. As such, 

Nollywood films play a dual role: they reflect 

existing cultural conditions while simultaneously 

shaping new understandings of identity, morality, 

and social aspiration. 

Audience Reception and Youth Interpretation of 

Media Texts in a Digital Era 

Audience reception has become a central concern in 

contemporary media and cultural studies, 

particularly in understanding how individuals 

actively interpret and negotiate meanings embedded 

in media texts. Reception theory challenges earlier 

assumptions of media effects models that positioned 

audiences as passive recipients of media messages. 

Instead, it emphasizes the active role of audiences 

in decoding, interpreting, and sometimes resisting 

media meanings based on their socio-cultural 

contexts, lived experiences, and ideological 

orientations (Hall, 1980). Within this framework, 

meaning is not fixed within the media text but is 

produced through the interaction between text and 

audience. 

In the context of youth media consumption, 

reception becomes even more complex due to the 

dynamic and participatory nature of contemporary 

digital media environments. Young audiences today 

engage with media across multiple platforms, 

including streaming services, social media, mobile 

applications, and online forums. This convergence 

of media technologies has expanded the spaces in 

which meaning-making occurs, allowing youths not 

only to consume but also to comment on, remix, and 

circulate media content. As Buckingham (2019) 

notes, youth engagement with media is increasingly 

characterized by interactivity, identity 

experimentation, and cultural negotiation within 

digital spaces. 

The digital era has significantly transformed how 

media texts are received and interpreted. Unlike 

traditional broadcast media, digital platforms enable 

on-demand access and personalized consumption 

patterns, which influence how audiences engage 

with content. Streaming services such as Netflix 

have globalized the distribution of Nollywood films 

and series, exposing Nigerian youth audiences to 

both local and transnational cultural narratives. This 

globalization of media content introduces new 

layers of interpretation as audiences navigate 

between indigenous cultural values and global 

media influences. 

Reception analysis in this context reveals that 

audiences may adopt dominant, negotiated, or 

oppositional readings of media texts depending on 

how closely the encoded meanings align with their 

lived realities (Hall, 1980). For instance, some 

youths may identify strongly with the survival 

themes in A Tribe Called Judah, while others may 

critically question its moral framing. Similarly, the 

depiction of youth ambition and digital culture in 

Far From Home may be interpreted as either 

aspirational or unrealistic depending on individual 

audience perspectives. Furthermore, the 

participatory nature of digital media has expanded 

the scope of audience reception beyond passive 

viewing to active engagement. Youths now 

contribute to online discussions, create fan 

interpretations, and share reviews across social 

platforms, thereby influencing collective meaning-

making processes. This participatory culture 

reinforces the idea that media meaning is socially 

constructed and continuously evolving within 

digital communities. 

Empirical Review 

Elinwa (2020), in an ethnographic study of 

Nollywood viewing center audiences, found that 

film interpretation is strongly influenced by social 

interaction among viewers. The study revealed that 

audiences collectively negotiate meanings during 

film viewing, often linking narrative events to their 

personal socioeconomic conditions. It further 
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established that audience interpretation is shaped by 

shared identity, with viewers using films as 

reflective tools to understand their own realities. 

This supports Hall’s (1980) encoding/decoding 

model, which argues that media meaning is not 

fixed but is actively constructed at the point of 

reception. 

Similarly, Onuzulike (2016) examined audience 

reactions to Nollywood films and found that cultural 

representation is one of the most appreciated aspects 

of Nollywood productions. However, the study also 

highlighted audience dissatisfaction with issues 

such as repetition of storylines, production quality, 

and unrealistic portrayals. Importantly, the findings 

indicate that audiences evaluate Nollywood films 

not only as entertainment but also as cultural texts 

that represent “authentic” African experiences. This 

reinforces the idea that Nollywood plays a 

significant role in shaping cultural identity and 

collective memory. 

Recent empirical studies further highlight the 

evolving nature of Nollywood consumption in the 

digital age. Simon (2023) observes that streaming 

platforms such as Netflix have transformed 

Nollywood from communal viewing practices to 

more individualized consumption patterns. While 

traditional viewing centers encouraged collective 

interpretation, digital streaming has created 

fragmented but highly personalized audience 

experiences. This shift has significant implications 

for youth identity formation, as interpretation now 

occurs across both private and digital social spaces. 

In relation to youth audiences specifically, 

Adesemoye (2023) found that university students 

perceive Nollywood as both a cultural ambassador 

and a site of ideological negotiation. While some 

youths view Nollywood as reinforcing African 

cultural identity, others argue that global media 

influences are reshaping its narrative focus. This 

dual perception highlights the complexity of youth 

engagement with Nollywood in a globalized media 

environment. 

More recently, scholarly attention has been directed 

toward epic and youth-centered Nollywood 

productions such as Jagun Jagun. A study by 

Jemiluyi (2025) argues that the film engages 

postcolonial ideology and youth empowerment 

discourse by reconstructing historical narratives 

around resistance, authority, and African identity. 

This suggests that contemporary Nollywood films 

are increasingly being read as ideological texts that 

speak directly to youth consciousness and socio-

political awareness. 

Similarly, empirical discussions around A Tribe 

Called Judah emphasize its representation of family 

survival strategies and economic hardship, 

positioning it as a narrative that resonates strongly 

with working-class youth experiences. In contrast, 

research on Far From Home highlights its portrayal 

of elite aspiration, digital culture, and identity 

performance, particularly among urban youths 

navigating class mobility and social pressure. 

Across these studies, a consistent finding is that 

youth audiences interpret Nollywood texts through 

the lens of lived experience, often producing 

negotiated or oppositional readings depending on 

social context. Furthermore, reception is 

increasingly shaped by digital media environments, 

where interpretation extends beyond film viewing 

into online discussions, fan communities, and social 

media commentary. 

The empirical literature demonstrates that 

Nollywood films function as cultural texts through 

which identity, morality, and socio-cultural values 

are actively negotiated. However, despite these 

contributions, there remains a gap in studies that 

directly compare youth reception of multiple 

contemporary productions, particularly Jagun 

Jagun, A Tribe Called Judah, and Far From Home—

within a unified framework of identity formation. 

This study therefore addresses this gap by focusing 

on how youth audiences interpret socio-cultural 

representations across these selected texts in the 

context of contemporary Nigerian media culture. 

Synthetic and Knowledge gaps 

Existing literature demonstrates that media 

representations heavily influence youth identity 

formation (Buckingham, 2019; Storey, 2021) and 

that Nollywood serves as a vital site for constructing 

social realities (Haynes, 2016). While audience 

reception studies confirm that viewers actively 

decode and negotiate media texts (Hall, 1980), a 

significant knowledge gap persists. Current 

Nollywood scholarship overemphasizes textual 

representation, moral themes, or single-film 

analyses, leaving a scarcity of comparative 

reception research. This study addresses this gap by 

empirically investigating how Nigerian youth 

interpret and negotiate socio-cultural 

representations across Jagun Jagun, A Tribe Called 
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Judah, and Far From Home to construct identity in 

a digital environment. 

Theoretical Framework  

This study is anchored on Reception Theory and 

Stuart Hall’s (1980) Encoding and Decoding 

Framework, both of which conceptualise media 

consumption as an active, socially situated process 

of meaning-making rather than a linear transmission 

of ideas. Developed within the Centre for 

Contemporary Cultural Studies (CCCS), Reception 

Theory shifts the focus from media effects to 

audience agency, arguing that individuals interpret 

texts based on their unique social backgrounds, 

cultural experiences, and ideological orientations. 

Hall’s framework operationalizes this by suggesting 

that while producers encode "preferred meanings" 

into media through specific symbols and narratives, 

audiences decode them in diverse ways. These 

interpretations typically manifest in three positions: 

dominant-hegemonic (accepting the intended 

message), negotiated (partially accepting while 

modifying for personal context), or oppositional 

(rejecting the preferred meaning from an alternative 

ideological standpoint). 

By synthesising these frameworks, this research 

examines the audience reception of socio-cultural 

representations in Jagun Jagun, A Tribe Called 

Judah, and Far From Home. While these films 

encode specific messages regarding cultural 

heritage, morality, and social mobility, the youth 

audience may receive, negotiate, or resist these 

representations based on their lived experiences and 

aspirations. This theoretical lens is essential for 

understanding how young Nigerian viewers interact 

with contemporary Nollywood productions and 

how their interpretations contribute to identity 

formation and the construction of cultural meanings 

in a digital media environment. 

Methodology 

This study adopted a qualitative research design 

anchored on the audience reception approach. The 

design was considered appropriate because it 

enables an in-depth exploration of how youths 

interpret, negotiate, and construct meanings from 

socio-cultural representations in selected 

Nollywood productions. Audience reception 

research emphasizes the active role of audiences in 

media meaning-making and is therefore suitable for 

investigating the relationship between media 

consumption and identity formation. The 

population of the study comprised Nigerian youth 

who have viewed the selected productions: Jagun 

Jagun, A Tribe Called Judah, and Far From Home. 

The study focused on youths because they constitute 

one of the most active consumers of contemporary 

screen media and are at a critical stage of identity 

formation. A purposive sampling technique was 

employed to select participants who met specific 

criteria, namely: (a) being within the youth age 

category, and (b) having watched the selected films 

and series. Purposive sampling was considered 

suitable because it enabled the researcher to recruit 

participants capable of providing rich and relevant 

information regarding their interpretations of the 

selected texts. A sample of between 30 participants 

was considered adequate for qualitative audience 

reception research, allowing for depth of analysis 

while ensuring diversity of perspectives. The data 

were analysed using thematic analysis. Online 

Interview and discussion transcripts were carefully 

read and coded to identify recurring themes, 

patterns, and interpretive positions. The analysis 

focused on how participants decoded socio-cultural 

representations in the selected productions and how 

these interpretations related to their perceptions of 

identity, culture, morality, and social reality.  

Data Presentation and Analysis 

Table 1: Nigerian youth interpretation of the socio-

cultural messages embedded in  

                        Jagun  Jagun, A Tribe Called Judah, 

and Far From Home? 
  

         Film                    
Dominant Cultural Representation 

 

Identity Constructed 

Jagunjagun Indigenous Yoruba traditions, 

heroism, communal values 

Violence and its consequences  

Loyalty and betrayal  

Justice and social order 

Cultural pride and ethnic heritage 
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A Tribe Called Judah Family unity, ethnic diversity, 

economic struggle 

Sacrifice and responsibility  

Moral ambiguity in survival  

Gender roles and expectations   

National integration and social 

responsibility 

 

Far from Home Class mobility, elite youth culture, 

globalization 

Crime and moral ambiguity  

Peer influence and social pressure  

Family responsibility  

 

Aspirational and hybrid youth identity 

These three Nollywood productions explore diverse 

socio-cultural themes that shape contemporary 

Nigerian youth identity. Jagun Jagun utilizes 

precolonial Yoruba aesthetics to examine traditional 

authority, masculinity, and the destructive nature of 

tyrannical power. In contrast, A Tribe Called Judah 

captures urban socio-economic hardship, 

highlighting the moral tensions between family 

survival and criminality. Far From Home confronts 

modern youth experiences within elite spaces, 

focusing on class disparity, digital culture, and 

globalized ambition. Collectively, these narratives 

present characters navigating difficult ethical 

choices under severe pressure, ultimately 

encouraging youth audiences to embrace integrity, 

cultural pride, and resilience amidst adversity. 

 

Table 2: Ways Selected Nollywood Productions 

Influence Youth Identity Formation and Cultural 

Orientation in Nigeria 

S/N 
Thematic Area of 

Influence 
Description of Influence 

Key Films 

Supporting 

the Theme 

Youth Interpretation/Outcome 

1 

Cultural 

Reawakening and 

Identity Pride 

Films reinforce indigenous 

language, traditions, and 

historical consciousness, 

encouraging pride in Nigerian 

cultural heritage. 

Jagunjagun 

Youth report renewed interest in 

Yoruba culture, attire, values, and 

ancestral identity. 

2 

Moral 

Socialization and 

Behavioural 

Guidance 

Narratives present 

consequences of crime, 

family breakdown, and 

ethical choices as moral 

lessons. 

A Tribe Called 

Judah, Far 

From Home 

Youth develop stronger awareness of 

right/wrong and consequences of 

deviant behaviour (e.g., fraud, 

survival crime). 

3 

Identity 

Negotiation 

(Tradition vs 

Modernity) 

Films portray tension 

between indigenous values 

and global/urban lifestyles, 

shaping hybrid identity 

formation. 

All selected 

films 

Youth construct blended identities 

combining cultural heritage with 

modern aspirations. 

4 

Socio-economic 

Aspiration and 

Survival 

Orientation 

Representation of poverty, 

hustle culture, and success 

pathways shapes perceptions 

of wealth and survival 

strategies. 

A Tribe Called 

Judah 

Youth develop aspirations toward 

entrepreneurship, financial 

independence, and “hustle-driven” 

survival logic. 
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S/N 
Thematic Area of 

Influence 
Description of Influence 

Key Films 

Supporting 

the Theme 

Youth Interpretation/Outcome 

5 

Cultural  

Hybridization and 

Global Exposure 

Integration of Western 

education, digital culture, and 

Nigerian traditions promotes 

hybrid cultural orientation. 

Far From 

Home 

Youth increasingly adopt mixed 

cultural values reflecting both local 

and global influences. 

6 

Role Modelling 

and Character 

Identification 

Youth emotionally identify 

with characters, adopting 

behaviours, speech patterns, 

and lifestyle choices. 

All selected 

films 

Strong character imitation and 

psychological identification with 

protagonists and anti-heroes. 

The data presented in Table 2 indicate that the 

selected Nollywood productions significantly 

contribute to youth identity formation and cultural 

orientation in Nigeria through multiple 

interconnected dimensions. Primarily, Jagunjagun 

strengthens cultural consciousness by reviving 

indigenous epistemologies and valorising 

traditional Yoruba identity structures. In contrast, A 

Tribe Called Judah operates at the intersection of 

morality and socio-economic reality, shaping youth 

understanding of family responsibility, survival 

ethics, and financial aspiration. Similarly, Far From 

Home introduces a hybridized cultural framework 

where global youth culture intersects with Nigerian 

socio-economic realities, thereby influencing 

identity negotiation processes among viewers. 

Collectively, the findings suggest that Nollywood 

functions as a cultural socialization platform, where 

youth audiences actively construct identity through 

mediated representation, selective interpretation, 

and emotional identification with film characters. 

Table 3: Factors Shaping the Reception and 

Decoding of Socio-Cultural Representations among 

Nigerian Youth Audiences 

S/N 
Influencing 

Factor 
Description of Factor 

Manifestation in Youth 

Reception 

Implication for 

Meaning-Making 

1 
Educational 

Background 

Level of formal education 

influences critical 

engagement with film 

narratives and symbolic 

meanings. 

Highly educated youths 

demonstrate more analytical 

interpretation of themes in films 

such as A Tribe Called Judah and 

Far From Home. 

Enhances critical 

decoding and reduces 

passive acceptance of 

media messages. 

2 

Cultural and 

Ethnic 

Orientation 

Ethnic identity and cultural 

affiliation shape 

interpretation of 

indigenous content. 

Viewers with strong Yoruba 

identity respond more positively 

to Jagunjagun. 

Promotes selective 

interpretation based on 

cultural proximity and 

relevance. 

3 
Peer Group 

Influence 

Peer discussions and social 

networks affect how 

meanings are negotiated 

and reinforced. 

Youths often reinterpret film 

messages collectively through 

social media and friend groups. 

Leads to shared 

interpretations and 

sometimes collective 

moral judgment of 

characters. 

4 

Religious 

Beliefs and 

Moral Values 

Religious orientation 

shapes acceptance or 

rejection of portrayed 

behaviours. 

Some viewers reject immoral acts 

in A Tribe Called Judah due to 

religious convictions. 

Encourages moral 

filtering of socio-cultural 

content. 
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S/N 
Influencing 

Factor 
Description of Factor 

Manifestation in Youth 

Reception 

Implication for 

Meaning-Making 

5 
Media Literacy 

Level 

Ability to critically analyze 

media content affects 

decoding accuracy. 

Media-literate youths distinguish 

between entertainment and social 

reality in Far From Home. 

Promotes negotiated and 

oppositional readings of 

film messages. 

6 

Socio-

Economic 

Background 

Economic status influences 

identification with 

characters and themes of 

struggle or wealth. 

Lower-income youths strongly 

relate to “hustle” narratives in A 

Tribe Called Judah. 

Encourages deep 

emotional identification 

and aspirational 

interpretation. 

7 
Age and Life 

Experience 

Age and lived experience 

shape emotional and 

cognitive response to 

narratives. 

Older youths interpret 

consequences in crime-related 

plots more critically than younger 

viewers. 

Produces varied levels of 

emotional engagement 

and moral interpretation. 

Findings in Table 3 reveal that the reception and 

decoding of socio-cultural representations among 

Nigerian youth audiences are shaped by a complex 

interplay of structural, cultural, and individual-level 

factors. Educational attainment and media literacy 

significantly enhance critical engagement, enabling 

viewers to move beyond surface-level 

entertainment to deeper ideological interpretation of 

films such as A Tribe Called Judah and Far From 

Home. Conversely, socio-economic background 

and lived experience foster emotional identification, 

particularly with narratives of survival, aspiration, 

and inequality.Cultural and ethnic orientation also 

plays a crucial role in shaping reception patterns, as 

demonstrated in the strong positive cultural 

alignment with Jagunjagun, which reinforces 

indigenous identity among Yoruba youth audiences. 

Overall, the findings suggest that audience decoding 

is not passive but active, selective, and socially 

mediated, consistent with reception theory 

frameworks where meaning is constructed through 

interaction between text, context, and audience 

positioning. 

Discussion of Findings 

The findings of this study demonstrate that Nigerian 

youth audiences actively engage in meaning-

making processes when interpreting the socio-

cultural messages embedded in Nollywood 

productions, specifically Jagun Jagun, A Tribe 

Called Judah, and Far From Home. Rather than 

passively consuming content, youths decode and 

reinterpret messages through the lens of their socio-

cultural realities, economic conditions, religious 

beliefs, and media literacy levels. This directly 

aligns with audience reception theory, which 

emphasizes negotiated meaning between text and 

audience context (Hall, 1980; McQuail, 2010). 

Youth Interpretation of Embedded Messages 

Findings reveal that youths interpret Jagun Jagun 

primarily as a cultural text communicating 

indigenous identity, heroism, and historical 

consciousness. Many respondents associate the 

film’s Yoruba language, traditional warfare codes, 

and ancestral symbolism with cultural pride. 

However, while some view it as an authentic 

representation of heritage, others interpret it as 

dramatized history, demonstrating a negotiated 

reading where audiences accept the cultural 

message but question its contemporary relevance. 

In A Tribe Called Judah, youth interpretation 

centers strongly on socio-economic struggle, family 

responsibility, and survival ethics, decoding the 

narrative as a reflection of real-life Nigerian 

economic hardship and unemployment. Moral 

interpretations vary, producing a dual moral 

decoding: some youths interpret the characters’ 

survival strategies as cautionary lessons against 

crime, while others view them as justified responses 

to systemic poverty. Similarly, Far From Home is 

widely interpreted as a cautionary narrative about 

cybercrime, yet some respondents sympathize with 

characters involved in deviant behavior due to 

socio-economic frustration, producing oppositional 

or context-driven readings. 

Media, Culture, and Youth Identity Formation 

The findings show that youth audiences actively 

construct identity through comparison with film 

characters. Jagun Jagun is interpreted as promoting 

traditional masculinity, discipline, and communal 

responsibility, while Far From Home is associated 

https://ssarpublishers.com/ssarjahss
https://ssarpublishers.com/ssarjahss
https://ssarpublishers.com/ssarjahss
https://ssarpublishers.com/ssarjahss


SSAR Journal of Arts Humanities and Social Sciences (SSARJAHSS), ISSN: 3049-0340 (Online) 

 

SSAR Journal of Arts Humanities and Social Sciences (SSAJAHSS), ISSN: 3049-0340 (Online). Published by SSAR Publishers    [Page 241] 

 

with modern ambition, digital culture, and global 

aspiration. A Tribe Called Judah plays a central role 

in normalizing "hustle culture" as a pathway to 

economic mobility, encouraging resilience while 

triggering concerns about the moral ambiguity 

embedded in survival narratives. This indicates that 

identity formation is heavily influenced by selective 

interpretation, where youths pick meanings that 

align with their lived realities. 

Rather than accepting either traditional or Western 

values exclusively, audiences exhibit cultural 

hybridity, constructing blended meanings that 

reflect both indigenous identity and global cultural 

exposure. These productions serve as powerful 

cultural instruments that shape youth identity 

through cultural reaffirmation, hybrid identity 

construction, moral negotiation, and socio-

economic aspiration, consistent with contemporary 

Nigerian media scholarship (Simon, 2024; Elinwa, 

2020; Omoera & Anyanwu, 2020). 

Structural and Contextual Factors Shaping 

Reception 

The reception and decoding of these representations 

are not uniform but are shaped by structural, 

cultural, and individual variables (Hall, 1980). 

Educational background and media literacy 

significantly determine critical engagement: highly 

educated respondents are more likely to adopt 

negotiated readings, distinguishing cinematic 

fiction from reality (McQuail, 2010), whereas less 

media-literate audiences adopt more surface-level, 

emotional interpretations. Socio-economic 

background also strongly influences character 

identification; economically disadvantaged youths 

relate closely to the hustle narratives in A Tribe 

Called Judah, rationalizing questionable actions as 

survival necessities, whereas more stable audiences 

adopt dominant readings emphasizing personal 

responsibility. 

Furthermore, cultural and ethnic identity plays a 

central role; Yoruba youth demonstrate strong 

alignment with Jagun Jagun due to linguistic and 

symbolic proximity, resulting in dominant readings 

of cultural pride, while audiences outside the 

Yoruba sphere view it primarily as entertainment 

(Storey, 2018). Finally, religious beliefs shape 

ethical evaluations; respondents filter deviant 

behaviors through moral frameworks that reject 

cybercrime in Far From Home, yet often negotiate 

these same values when evaluating survival-driven 

actions in A Tribe Called Judah. Collectively, these 

dynamics confirm that Nollywood functions as a 

vital cultural institution where youth identity is 

continuously negotiated, contested, and 

constructed. 

Conclusion  

This study examined how Nigerian youths receive 

and interpret socio-cultural representations in 

Jagunjagun, A Tribe Called Judah, and Far From 

Home, with particular focus on media, culture, and 

identity formation. The study concludes that 

Nollywood functions as a powerful cultural 

institution through which youth identities are 

constructed, negotiated, and redefined. Findings 

reveal that Jagunjagun plays a significant role in 

reinforcing indigenous cultural identity by 

promoting Yoruba language, traditional values, and 

historical consciousness. It contributes to cultural 

reawakening and strengthens ethnic pride among 

youth audiences, thereby supporting cultural 

continuity in a globalized media environment. A 

Tribe Called Judah is found to strongly influence 

youth socio-economic perceptions and identity 

formation through its portrayal of poverty, family 

responsibility, resilience, and survival strategies. 

The film fosters a “hustle-oriented” mindset, where 

success is often interpreted as a product of 

persistence in the face of economic hardship. 

Similarly, Far From Home contributes to the 

development of hybrid youth identities by merging 

global digital culture with Nigerian socio-cultural 

realities. It shapes youth understanding of ambition, 

morality, and cyber-related crime within a 

globalized framework, thereby encouraging the 

negotiation of traditional and modern values.The 

study further concludes that youth reception of 

socio-cultural messages is not passive but active and 

interpretive. Meaning-making is shaped by factors 

such as education, socio-economic background, 

cultural identity, religion, peer influence, and media 

literacy. These factors determine whether audiences 

adopt dominant, negotiated, or oppositional 

readings of film narratives. Overall, the study 

affirms that Nollywood significantly influences 

youth identity formation and cultural orientation in 

Nigeria. 

Recommendations 

1. Filmmakers should ensure balanced socio-

cultural representation in Nollywood movies, 
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promoting positive cultural values and youth 

identity. 

2. Schools should strengthen media literacy to help 

youths critically interpret film messages and 

distinguish fiction from real-life expectations. 

3. Producers should emphasize discipline, 

education, and lawful success while reducing 

glamorization of crime and shortcuts to wealth. 
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